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ABSTRACT  

Social media has transformed people's identities and community interactions. Instagram, 

Snapchat, and TikTok are popular photo-editing apps. Consequently, the majority of young 

people are dealing with serious issues related to their level of contentment with their bodies. 

Keeping these things in mind, the current study sets out to address the question, "How do social 

media filters impact users' satisfaction with their body image?" by conducting a thorough and 

organized evaluation of these features. This research aims to do two things: first, determine if 

social media filters have an influence on users' body image satisfaction; and second, isolate this 

effect from other, more systemic effects of social media. Filters legitimize excessive standards 

of beauty, promote social comparisons, and heighten negative self-assessment, according to 

my analysis of relevant literature and key conversations. Age, sex, racial/cultural background, 

and media literacy are all personally connected factors that may be seen differently when trying 

to grasp this complicated relationship. In order to combat the detrimental effects of filters on 

body image, it is crucial to increase media literacy and encourage active participation with 

image-manipulating media. To combat the negative impacts of filters on body image 

satisfaction and to encourage good views toward one's own body in the social media era, further 

research on the long-term consequences of filters is necessary. 

 

Keywords: Social media filters; Body image satisfaction; Digital enhancement; Social 

comparison; Media literacy. 

 

INTRODUCTION 

Social media has made a huge impact on people's worldviews and online personas in the last 

several years. Due to the immense popularity of sites such as Instagram, Snapchat, and TikTok, 

where carefully crafted online personas are almost ubiquitous, they have also been greatly 

impacted by the ubiquitous digital filters and editing tools. 

The initial step is to establish a fundamental terminology. When sharing photos or videos on 

social media, users may apply filters to change how they seem after the fact. The term "digital 

enhancement" is used to describe methods for improving or changing digital pictures, whereas 

"body image satisfaction" describes how someone feels about their physical self. These filters 

include options to modify face features and balance out skin tone, in addition to allowing users 

to rapidly alter their look. So, a selfie is an effort to mimic an idealized version of oneself. 
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Digitally enhanced depictions may seem harmless, but they may negatively impact body image 

satisfaction, especially in vulnerable populations like teens and young adults. 

Digital ethics, mental health programming, and societal standards are affected by how social 

media filters affect body image (Adams, 2021). To combat unrealistic beauty standards online, 

this would encourage authenticity and acceptance (Smith Johnson, 2021). This information can 

inform the development of more successful media literacy courses, create safer digital spaces, 

and promote transparent digital activities (Brown, 2020). Additionally, it makes its way into 

policy development regarding digital data control focused on struggling or oppressed 

populations (Garcia et al, 202). By considering these larger issues, we can work toward creating 

a more positive online environment that encourages healthy habits and safer, more welcoming 

interactions. Obviously, many people now utilize social media to push unrealistic standards of 

beauty, with heavily edited photos often passed off as "real."  

Feelings of inadequacy stem from the perception that illustrations are the most appealing. 

Worries about social media's impact on mental health have increased in tandem with the site's 

popularity, especially in relation to issues of body image and self-esteem. Numerous studies 

have consistently proven that the utilization of social media accounts for higher levels of 

negative self-assessment, heightened psychological dysphoria, body image, and the inclination 

to compare oneself with others (Kuss Griffiths, 2017; Tigge et al, 2020). This pattern of 

behavior is associated with programs that often and routinely display photos that have been 

digitally altered. Individuals could internalize these ideals and experience dissatisfaction with 

their unaltered physical appearance, particularly if they have pre-existing body image concerns 

(Stice et al, 2019). 

People who are more used to viewing airbrushed pictures on social media could also be more 

prone to engage in social comparison – essentially, comparing their unaltered appearance to 

the unreal bodies they’re familiar with online (Frahm et al., 2019). The need to use a filter in 

order to achieve the desired look could be reinforced by this comparison, which can heighten 

feelings of inadequacy and dissatisfaction with one’s appearance (Spokesman et al., 2016; Stice 

et al., 2019). 

A 2019 meta-analysis by Stice et al. found a strong link between negative self-evaluation and 

body dissatisfaction. One possible explanation is the prevalence of social comparison, wherein 

we see supposedly more attractive or fit people on social media portrayed in glamorous outfits 

or with incredible filters. 

The more filters a person employs, the more likely they are to internalize their own standards 

of beauty and acquire confirmation bias (which is a genuine thing; I know this from personal 

experience). A more realistic and loving view of themselves, an embodied sense of body, and 

a decrease in the likelihood that they may develop any of these traits are all outcomes of their 

increased propensity to seek out and pay attention to items that support those ideals. 
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For example- Take the 2016 study by David et al. that looked at confirmation bias and how it 

affected social media use: ‘People often encounter content that reflects their own beliefs, which 

might lead to echo chambers that foster false beauty standards and the belief that the 

photographer can’t take a bad picture without a filter. 

While early studies have documented the broader social media impact on body image, the 

specific effect of filters has not been studied. Our study breaks out filter effects from wider 

sectoral social media effects by going deeper into how filters function themselves to alter 

participants’ understanding of their bodies. The conscious application of filters on one’s face 

or body to ‘perfect’ it differentiates from a widespread exposure of social media in that it could 

give individuals distorted perception of their own appearance and significantly increase (Lowe 

et al, 2020) their sense of dissatisfaction. By zeroing in on the unique mechanisms and 

moderating variables that control vulnerability in various people, our study adds new and 

substantial knowledge to this much researched field.  

Actually, there is a dearth of research on the precise effects of filters, despite the fact that there 

is a substantial amount of literature on social media and body image issues, and an increasing 

amount of studies examining the effects of filters more broadly. Separating the effects of filter 

use from the broader impacts of social media on body-image issues was the primary goal of 

our first study. Separating the effects of people's casual social media use from those of their 

active manipulation of their own online personas through the use of filters required new 

methodologies. 

Additionally, the study will investigate how the filters work psychologically. While previous 

research has attempted to deconstruct the mental processes at work in the relationship between 

social media and body image, a more precise understanding of the factors that motivate these 

filters would be useful. We will examine the processes in light of the filters' effects on social 

comparison, self-objectification, confirmation bias, and long-term effects on body image 

satisfaction. 

Additionally, the study will investigate if and to what degree individuals may differ in their 

vulnerability to the negative consequences of filter use. Few studies have sought to determine 

whether and when demographic variables like gender, age, culture, or media literacy mitigate 

or amplify the negative effects of social media on body image, despite the fact that this 

phenomenon is well-documented in the literature. In order to gain a better knowledge of the 

effects of these applications on varied groups, this study seeks to investigate the moderating 

properties of social media filtering. By being the first to examine the potential impacts of 

filters—both adaptive and harmful—and the areas where knowledge about the link between 

the two is still limited, this essay will make a substantial contribution to the literature 

investigating the role of social media in the development of eating disorders. 

This research can fill gaps and illuminate the experience of self-idealization when filters are 

used. This knowledge can then be utilized to inform future efforts aimed at reducing the 
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negative impacts of filter use and increasing body image satisfaction among susceptible 

populations.  

You may find a plethora of research on the ways in which social media negatively impacts 

body image elsewhere: No studies have examined the particular filter that causes this deliberate 

and intentional manipulation of one's looks to lead to an inflated sense of self-worth and a rise 

in body dissatisfaction (Kuss (2017); Tigge et al., 2020). When compared to unfiltered social 

media use, using the filter is a deliberate act of self-modification that can have the dramatic 

impacts highlighted by Tigge et al. 

Moreover, a significant amount of data is currently being collected to document the interactive 

relationship between body image and social media among teenagers. Kuss Griffiths (2017) and 

Tigge et al. (2020) report that social media exposure includes more social comparison, 

reflection on abstract or ideal standards of beauty, and increased self-objectification – all 

phenomena of social comparison, beauty standards and self-objectification, which are, in turn, 

associated with body dissatisfaction and disordered eating behaviors. The usage of social media 

makes females more vulnerable to developing an eating disorder, according to the research. 

The researchers also found that ‘these data support the presence of a robust “tipping point” 

towards eating disorders and a ripe terrain for eating disorder promotion and intervention on 

social media platforms. Although these studies are helpful in providing an insight, there is still 

a large gap in the current knowledge related to the very specific mechanisms of social media 

filter use and how this tool impacts body perception. The main aim of this study is to fill this 

gap in the knowledge by building upon what has been studied previously and really delving 

into the specific mechanisms and individual difference variables that may explain filter use and 

how it impacts body image satisfaction. 

This article intends to explain more specifically how the use of filters leads to these problems 

and how it might cause changes in attitudes to the self. It does so by drawing from recent 

academic papers – e.g., Stice et al (2019) and Lowe et al (2020) – that describe the 

psychological mechanisms of social comparison and the aftermath of photo retouching. This 

research moves us a step closer to addressing this important gap and to be a guide for upcoming 

efforts to encourage a positive body image or to prevent any possible negative effects of social 

media filters.  

Hopefully, this question will become a topic that perks the reader’s interest. Moreover, 

examining how the use of filters contributes to body image could provide a way to enhance 

media literacy efforts; they may become more efficacious and thus worth the commitment. 

Beyond providing an avenue for academic exploration, finding an improved way for users to 

express and interact with their online selves is paramount to our mental wellbeing, as it 

provides a more equitable playing ground for individuals to be their true selves. This question 

has an applied ability to affect humans directly. It concerns an important part of our mental and 

emotional wellbeing, body image, seeing how much social media both surrounds and 

penetrates the lives of many people. An illustrated exploration of how social media filters 
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contribute to body image exposes individuals to the very real but subtle ways that social media 

impacts them while consuming, producing, and re-sharing images. This kind of empowerment 

could be transformative for any users feeling lower in mood, uncomfortable in their own skin, 

and ultimately unsatisfied with their sense of self. The issue that this question raises amplifies 

the importance of examining the influences of social media for several groups in good health. 

Clearly, adolescents, namely teenagers and young adults, are especially vulnerable to the 

explicit confines of everyday media consumption. As people in the throes of continual personal 

growth and identity formation, everything that influences their developmental trajectory 

towards self-image and self-concept should concern parents, guardians, authorities, and 

caretakers. Beyond the invasiveness of the content itself are the confines of our limited self-

perception. This question additionally applies to every occurrence of inauthenticity induced by 

social media filters. If we accept the impact of media on individuals… if we realize that people 

are exercising more caution than ever before amidst record rates of depression, anxiety, and 

suicide… if we recognize the significance of authenticity in combatting crippling 

inauthenticity… then it matters how you are presenting yourself to others. The influence of 

filters can train us as consumers to be more media-literate; it educates people about how 

specifically digital tools offer distortion so that they can develop a healthy media diet and filter. 

This sort of empowerment reveals false representations so that users understand they have a 

choice regarding what they wish to see, digest, and share – as they should. 

A good way of doing this is to start thinking about counterarguments, i.e. if you were to argue 

that social media filters are having a good effect on body image. Some might contend that 

filters are innocuous instruments for creativity and self-expression that improve digital material 

without having any major negative effects (Smith, 2023). They may argue that people can 

choose how they present themselves online and that filters can be beneficial. 

Filters may cause feelings of inadequacy, social comparison, and unattainable beauty standards 

(Jones et al., 2022). They may highlight the pressure to conform and its mental health effects 

on vulnerable groups like teens and young adults (Brown & Garcia, 2021). 

LITERATURE REVIEW 

The present debate of how social media affects self-perception and body image satisfaction 

mostly focuses on how deeply these platforms affect people's ideas of identity, self-worth, and 

beauty (Perloff, 2014). Because Facebook, Instagram, and TikTok are so widely used and 

regularly display well-chosen photos and beauty standards, this issue is particularly relevant in 

the social media-dominated world of today (Tiggemann & Slater, 2014). Constant exposure to 

perfected pictures and appearance-focused material has raised expectations and pressures on 

physical appearance, which has increased users' worries about body image satisfaction and self-

perception, especially among teenagers and young adults (Faddoul et al., 2015). In the digital 

era, therefore, promoting mental health and developing better relationships with oneself depend 

on an understanding and addressing these dynamics. 
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Exposure to Idealized Images 

Excessive research has been done on the effects of idealized picture exposure on body image 

satisfaction on social media sites. The requirement of multidisciplinary methods and long-term 

research to comprehend how social media interactions change and affect body image 

judgements over time is emphasized by Perloff (2014). Frequent social comparison on 

Facebook, in turn, has been found to contribute strongly to rising body-image concerns in 

young women’s bodies. Meanwhile, a correlation similar to Hansen’s was found on another 

order of magnitude between teenage girls’ increasing unhappiness with their bodies, and their 

growing use of Facebook by Tiggemann and Slater (2014), albeit with ‘a particularly strong 

association’ driven by social comparison processes. 

Methodologies, per Perloff (2014), could benefit from more interdisciplinary techniques and 

longitudinal research efforts that aim to capture the dynamic changes in the relationalities of 

these social media interactions. For example, a study by Faddoul et al (2015) utilized both 

quantitative surveys and mood evaluations to measure the relationship between social 

comparisons made on Facebook and mood as well as body-image issues among young women. 

With their recent publication, Tiggemann and Slater (2014) focused on possible disconnects in 

body image correlating with female adolescent Facebook use through surveying techniques. 

The more frequent social comparisons that young women made on Facebook, the more body-

image issues they had, and the worse their mood was, according to a study by Faddoul and 

colleagues published in 2015. In 2014, Tiggemann and her colleague Karen Slater discovered 

compelling evidence that the more time teenage girls spent on Facebook, the more unhappy 

they were with their bodies. This dissatisfaction was mostly caused by the social comparisons 

that girls made on the platform. 

Using self-reported data is a beneficial component of these research, but it also depends on 

trusting the user to be honest about their quality of life, which is a problem with all of these 

studies. People might leave and, of course, the platform itself can be inactive, which is another 

challenge for any type of longitudinal study.  

Implications: These findings emphasize the negative effects of being exposed to hyper-

idealized beauty standards that permeate social media, as well as the negative effects of 

comparing one's status to unrealistic image prototypes on these platforms. They motivate the 

need to develop treatments to promote a more positive self-regard.  

In a recent study, Smith and others (2023) tracked real-time exposure to the idealized images 

seen on social media sites, and confirmed what other studies had found – that exposure could 

have a detrimental effect on body image satisfaction in vulnerable viewers. 
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Appearance-Focused Activities 

The concerns about one's physical appearance are associated with negative body image and 

other forms of connection to social media. Social media filters can cause a decline in self-

esteem and an increase in body dissatisfaction, yet young women's use of Facebook and 

Instagram is associated with negative body image issues. This is particularly true when these 

platforms are used to promote Western cultural ideals of beauty, such as a thin ideal body and 

positive evaluations based on appearance. 

Methods: To explore the association between the development of appearance concerns in 

young women and the provision of appearance-oriented content on social media platforms, 

Cohen and colleagues (2017) utilized a survey and a series of qualitative interviews.  

Our research has demonstrated that young women who spend a lot of time on social media 

platforms like Facebook and Instagram discussing topics linked to beauty are more likely to 

experience body dissatisfaction.  

Limitations- This research does have certain restrictions. An example of this is the social 

desirability bias, which states that people are more likely to report their favorite or slightly 

more favorite activities when they are able to perform them without relying on their 

appearance, and less likely to report their favorite or equally favorite activities when they are 

able to perform them without relying on their appearance, since the former is more pleasurable. 

Also, we couldn't account for the subtle variations in how individuals participate in various 

kinds of appearance-related activities on social media due to the limitations of the project. 

Implications: These results highlight the need to place less value on physical beauty in online 

interactions and more on encouraging pro-social activities. Reducing the negative impact of 

appearance-focused activities on body image satisfaction can be achieved through 

interventions that enhance media literacy and promote self-worth.  

In their recently published qualitative study, Johnson and Lee (2022) examined the nuances of 

appearance-focused behavior across newer social media platforms through content analysis and 

qualitative interviews, revealing how algorithmically driven bias and peer pressure, alongside 

an interface that nudges users towards interacting with appearance-focused content, affects 

both how users present themselves and how they perceive their own bodies. 

Self-Objectification and Online Communities 

All of this has the potential to amplify the already pervasive problem of self-objectification in 

online communities. More media exposure, participation in activities centered on beauty, and 

remarks on appearance all contributed to the worsening of adolescent females' self-

objectification. Online resources that promote unhealthy eating habits and self-esteem issues 

are another source of worry; experts are calling for more oversight of these sites.  
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Methods: Slater and Tiggemann (2014) used surveys to analyze the association between 

teenage girls' exposure and interaction with the media, behaviors related to beauty, and self-

objectification.  

Work by Slater and Tiggemann (2014) indicated that experience with the amount of time 

adolescent girls observe their appearance in the media, participation in appearance-related 

activities, and momentary comments on their appearance is strongly associated with the degree 

to which adolescent girls self-objectify. 

Drawbacks: Since this is a cross-sectional study, it cannot be used to draw conclusions about 

cause and effect. Not to mention that there may have been other variables that were overlooked 

in the study that also play a role in self-objectification.  

Implications: The significance of encouraging a positive body image and decreasing 

objectification is highlighted by these results, which are part of the study's and clinical work's 

implications. It would appear that teaching individuals to be media literate is a good approach 

to get them to think critically about the many online pictures and films that deal with body 

image. Regarding the issue of self-objectification, this seems like a good approach.  

Research by Garcia and Nguyen (2024) also observes how the peculiarities of online 

communities foster this kind of teenage self-objectification, underscoring just how urgently we 

need treatments for these cases that address peer pressures and promote body-positive 

behaviors in online spaces.  

Alternative Perspectives and Interventions 

There are umpteen methods to cultivate a positive body image, despite the fact that social media 

may have a detrimental impact on people's relationships with their bodies. In an evaluation of 

body-image programmed for schools, Yager et al (2013) showed that evidence-based 

treatments are ‘both feasible and effective in the school context and should be offered as part 

of the secondary school curriculum to improve body image in young people’. In order to 

combat the detrimental impacts of social media on body image, these therapies advocate for 

more positive and uplifting media and cultural portrayals. 

Methodologies: A systematic review that integrates data from several sources is used to assess 

the quality of evidence-based treatments' methods. In order to increase the likelihood of 

accomplishing desired results, an evidence base looks for commonalities in strategies. 

This study by Yager et al (2013) which found that young people in schools could benefit from 

evidence-based treatments fostering a positive body image was beneficial.  

Limitations: The generalizability of results to other groups of people and different settings is 

one restriction. Papers included in the review may be of varying quality depending on their 

accessibility or discovery. 
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Implications: A good self-perception and body image may be fostered through the provision of 

"evidence-based treatments" in educational settings, as per findings. The importance of the 

school and the institution as a whole in promoting positive body image in young people is 

emphasized.  

However, a recent review by Brown et al (2023) examining the underlying data from several 

programmed interventions to improve body-image satisfaction finds that those incorporating 

cognitive-behavioral techniques and peer support do best in reducing the negative impact of 

social media on body-image issues.  

Towards an all-encompassing literature assessment of studies investigating intervention 

effects, self-objectification, exposure to idealized images, and activities centers on physical 

appearance. Each part responds to these themes by offering a realistic assessment of how social 

media influences self-concept and body image satisfaction. And the reason that this study is 

valid is because of the inclusion of papers such as Perloff (2014), Faddoul et al. (2015), 

Tiggemann and Slater (2014), Cohen et al. (2017) and Yager et al. (2013). Current knowledge 

of body image dissatisfaction is reflected in the section of the review covering current status of 

the issue and new findings by Smith et al. (2023), Johnson and Lee (2022), Garcia and Nguyen 

(2024) and Brown et al. (2023). 

There is a possibility of bias or measurement error in the self-report data utilized by several of 

the research included in this review, especially when it comes to the participants' opinions on 

their bodies or their engagement in activities pertaining to appearance. Although this review 

does a good job of summarizing research involving certain populations (such as teens or young 

women), a more complete picture of the issue might be achieved with further studies that 

include a variety of demographics. There is a risk that cross-sectional studies, such as those 

that evaluate self-objectification, may not investigate all relevant aspects of the phenomenon 

under consideration and have trouble drawing firm conclusions about cause and effect. 

Gaps in the literature- Whether these studies looked at how other cultures' use of social media 

affected people' perceptions of their own bodies? Much of what we take in from our society 

influences our sense of who we are and what it means to be beautiful. 

There has to be more study that follows people over time to see how their self-perception and 

body image satisfaction alter due to time spent on social media. This might lead to solutions 

for the unhealthy fixation on physical appearance. Additional information about the practicality 

and scalability of intervention research in real-world contexts is required. The existing corpus 

of knowledge might benefit from more study on the efficacy of these treatments across a variety 

of demographics and cultural contexts. 

The literature review illuminated the complex relationship between social media and body 

image satisfaction. In order to expand the body of research in this crucial field, it would be 
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beneficial to conduct studies in different countries and conduct longitudinal studies. This would 

mainly eliminate the constraints described before. 

DISCUSSION  

A quick insight into wry life ‘I can speak from personal experience on this matter; the pressure 

to maintain an unrealistic physical image on social media may be traumatic for individuals. As 

I've gotten older, I've come to understand that the online and offline worlds are extremely 

different. Both mentally and physically, it affected me in ways I can't yet describe. I began to 

lose weight, which was a struggle because I had a hard time accepting my own body as it was 

and because I constantly compared it to the girls I saw on social media. I cursed myself and cut 

back on my eating, but now I know that it doesn't matter. No matter how many times someone 

compliments me, I still feel the need to compare myself to them. I want [youth] to learn about 

filters and how it is creating mental health issues for people and cutting people short on life. 

People are not really like that on TV. 

As we spend a significant amount of time on social media platforms, socializing with our 

friends, sharing experiences and seeking the approval of others, the digital world has become 

an integral part of our self-presentation and participative habitus. However, the myriad of 

features accessible on these platforms have become a powerful indicator of how we see 

ourselves in relationship to others. Lately, filters have become a dominant phenomenon within 

the social media experience as a tool for adding an illusion of beauty and for modifying 

appearance. Whether they make us look flawless by smoothing skin blemishes, reduce 

perceptible weight changes by slimming our faces, or add theatrical effects by hiding half our 

face, if not entirely distorting it, filters have profoundly altered the representational medium by 

which we display and visualize ourselves for an audience. Given the omnipresence of filters in 

our digital ecosystem, there is a concern about how they might impact feelings of body image 

satisfaction. Since filters reinforce a rebottled and objectified notion of beauty and spark an 

unsustainable level of social comparison, they might encourage feelings of inadequacy and 

personal dissatisfaction. An evaluation of the debate on the effects of social media filters on 

body dissatisfaction follows below. Herewith, the major findings will be laid out, the 

consequences and related implications will be delineated, and a route through which further 

research and intervention may take place will be proposed. 

Related work has also sought to identify associations between the emotional and cognitive 

processes impacted by filters on SNSs. It is possible that increased filter use could culminate 

in users establishing criteria for an ‘ideal’ self that is potentially unrealistic or a self-

discrepancy gap between perceived and portrayed selves on SNSs, as Smith et al hypothesized 

in 2023. These results are consistent with self‐perception theory, by which people can be 

primed to form inaccurate inferences of their own attitudes and beliefs based on their own 

behaviors (such as altering their appearance in photographs to meet certain specifications) as 

Smith et al hypothesized in 2023. 
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Affective forecasting errors are also demonstrated by Johnson and Lee (2022) when they find 

that people might misinterpret a filter photo looking good as a signal for ultimate acceptance, 

which then drives up expectations of emotional gains and incentives people to filter to seek 

validation. 

Applying these psychological concepts allows us to understand better the underlying cognitive 

mechanisms by which people understand their own reality through filtered imagery. 

Understanding how self-perception, emotional expectations, and validation-seeking behaviors 

affect filtered self-representation online is crucial to understanding the complex relationship 

between social media filters and body-image satisfaction. A combination of educational 

programs, social media policy reforms, and treatment might reduce filters' detrimental effects 

on body image satisfaction.  

Educational Programs 1. Roll out massive media literacy programs in schools and communities 

to teach people – especially adolescents and young adults – about ‘photoshopping’ and its 

possible impact on body image. Such programs should teach critical thinking, media analysis, 

and body acceptance by drawing attention to how filters prop up beauty ideals. 

Body Positivity Workshops: offer sessions and workshops on body positivity, self-acceptance 

and the art of self-love. These could include conversations around different body types and 

shapes, to learn the difference between beauty and bodacious Ness, and the art of practicing a 

good body image. 

Policy changes suggestion for social media companies filtered photographs: Call for social 

media companies to have a policy whereby all filtered pictures are labelled as such (i.e., 

Photoshop did this or that) so consumers are able to make informed judgments about the 

information they consume, and others are not exposed to unrealistic beauty ideals.  

Push for Real Content 1. Natural Diversity. Content should be encouraged that showcases body 

shapes, natural appearances and unretouched photographs. There should be encouragement 

towards user-generated material that promotes and reflects natural beauty while rejecting 

unrealistic ideals surrounding looks.  

Treatments − CBT – Customizable CBT sessions for body image concerns that often worsen 

due to filters CBT can help individuals identify and challenge aberrant cognitions about their 

appearance, develop strategies for coping with social comparison, and promote a self-worth 

based on internal values rather than external praise. 

Self-compassion training – Develop self-compassion training in therapy and self-help 

discourse. Invite self-compassion as an object of practice when people are kind to themselves, 

acknowledge their inadequacies without condemning them, and talk to themselves in helpful 

ways.  

 



 
Volume 46, July 2026  ISSN 2581-5504 

 

www.penacclaims.com  Page 12 

 

Promote digital detox and mindfulness strategies that cut back on-screen time, filter the images 

one sees and helps to promote greater meta-awareness of one’s current state/situation. 

Promotion of mindfulness lay the groundwork for deepening a solid and highly resilient schema 

of self that, in turn, inoculates against feeling poorer from social comparison and from ‘keeping 

up with the Joneses’ as a result of social media use. 

When paired with education, legislative changes, and psychotherapy, we may reduce the 

negative impacts of filters on body image satisfaction and create better digital environments 

based on self-esteem and body acceptance.  Policymakers, educators, and community leaders 

support interventions and media literacy education to offset social media's proximal filters' 

detrimental effects on body-image satisfaction. These efforts might include workshops, 

seminars, panel debates, and social media campaigns on unattainable beauty standards. 

Institutional coalitions Together with neighborhood associations, advocacy groups, and 

mental-health specialists, provide body-image-challenged persons social media filters, tools, 

support networks, and counseling. Support community diversity, inclusiveness, and self-

acceptance projects. 

It is possible to put these together and create an agenda for cooperative intervention and 

increased media literacy education in order to get educators, community leaders and policy-

makers more directly involved. The complex social issues garnered through social media filters 

require this multisectoral effort to encourage body acceptance, a culture of digital wellness and 

critical media consumption.  

Smith (2023) states: ‘Editing my photos until oblivion, choosing the best filter and carefully 

staging pictures before posting on social media felt like chasing a fallacy, setting standards that 

were impossible to meet. Finding ways to be kind to myself has involved accepting who I am, 

while comparing myself with pictures of digitally enhanced, unrealistic-looking creatures […] 

It is a long way of learning to love yourself unconditionally that has taken the form of 

unlearning societal beauty ideals.’  

Judicial Pronouncements 

The advent of social media sites has changed the way people view themselves and others. 

Beauty is now being redefined by digital augmentation tools such as beauty filters and 

augmented reality (AR) effects that enable users to change their facial characteristics, skin tone, 

body form and overall look. While there is no general legal framework specifically dealing 

with the psychological impact of social media filters, courts in India and across the world have 

increasingly dealt with issues pertaining to privacy, digital manipulation, mental well-being, 

freedom of expression, intermediary liability and rights of individuals in the digital sphere. 

Here are several judicial rulings offering useful legal insights into the wider ramifications of 

digitally augmented identities and their influence on body image satisfaction. 
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The landmark case of “Justice K.S. Puttaswamy (Retd.) v. Union of India” declared right to 

privacy as a basic right under Article 21 of the Constitution of India. While the issue was largely 

about Aadhaar and informational privacy, the Supreme Court acknowledged that privacy has 

autonomy, dignity, identity and decisional freedom as its core elements. 

The Supreme Court in “Shreya Singhal v. Union of India” declared Section 66A of the 

Information Technology Act, 2000 as violative of the constitutional right of freedom of speech 

and expression. At the same time, the Court defined the obligations of internet intermediaries 

for dangerous information online. 

While the lawsuit did not directly address social media filters, it has major ramifications for 

platform responsibility. Social media businesses develop and sell beauty-enhancing filters that 

wield significant influence over users’ digital lives. Recommendation algorithms tend to 

promote modified photographs that align with traditional standards of attractiveness, which in 

turn leads to increased social comparison and decreased body satisfaction in teenagers and 

young adults. 

The decision points out the necessity of balancing free expression with prudent platform 

management. Users should be allowed to edit their photos but digital platforms cannot shirk all 

responsibility when automated algorithms magnify toxic information that impacts users’ 

mental health. The logic in Shreya Singhal supports future legislative attempts to require 

greater openness in the use of AI-powered beauty filters and algorithmic suggestions. 

The “Google Spain v. AEPD” case is a landmark international ruling that impacts digital 

identification. The Court of Justice of the European Union established the “Right to be 

Forgotten”. Individuals have the right to seek the removal of obsolete or irrelevant personal 

information from search engine results. 

The case was about search engine indexing, not beauty filters, but the decision laid out that 

individuals have a great deal of control over their digital identities. Modern social media filters 

provide idealized portrayals that often persist online much after they are generated. These 

constructed digital identities can nonetheless influence societal expectations, job prospects, and 

self-image. 

Technological advancement, the Court stressed, must be compatible with respect for human 

dignity and personal autonomy. The same principle applies to social media filters: people 

should have real control over their digitally enhanced photographs and tools to eliminate 

modified stuff that harms their psychological health or reputation. The ruling supports the case 

for enhanced rights for users in relation to digitally manipulated representations circulated on 

internet platforms. 
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The Supreme Court of the United States, in “Carpenter v. United States”, held that people have 

valid privacy expectations in digital data created by modern technology. The Court recognized 

that technological advances need updating of fundamental safeguards. 

The conflict was over past cell-site location information, but the larger legal logic applies 

equally to data created by face recognition systems, augmented reality filters and artificial 

intelligence. Beauty filters on social media apps capture large amounts of biometric data using 

facial mapping technology. Such data may include sensitive information about users’ physical 

traits, behavioural tendencies and aesthetic preferences. 

The ruling recognises that the ease of technology should not be at the cost of human privacy. 

As beauty filters increasingly rely on biometric processing and machine learning algorithms, 

Carpenter favors tighter legislative measures that regulate the collection, storage, and 

commercial exploitation of users’ facial data. Protecting biometric privacy is particularly 

crucial since frequent engagement with AI-generated beauty standards might encourage 

unrealistic body ideals and expose sensitive personal information. 

In “Meta Platforms Ireland Ltd. v. Bundeskartellamt”, the Court of Justice of the European 

Union assessed Meta’s intensive gathering and processing of users’ personal data across 

Facebook, Instagram and related platforms. The Court found that digital platforms must 

comply with rigorous data protection rules and cannot treat personal information beyond the 

extent necessary unless it has obtained legal consent. 

The verdict has direct significance to social media filters since AI-powered appearance 

improvement systems depend significantly on the collection of facial photos, behavioral data 

and user interaction patterns. These datasets allow AI to personalize beauty filters and suggest 

material linked to looks. 

The Court stressed that users must have actual control over personal data processing. 

Algorithmic profiling may enhance exposure to appearance-based material, cosmetic 

advertising, and unrealistic body image standards. These practices may cause body 

dissatisfaction in teens and young women. The assessment supports stronger regulation of 

artificial intelligence systems that employ tailored visual information to effect customers' 

psychological well-being. 

These rulings show the court's evolving views on digital identity, privacy, platform 

accountability, and technology regulation. These cases don't cover social media beauty filters' 

psychological consequences. However, they create constitutional and human rights principles 

relevant to digital technology development. 

The Indian Puttaswamy and Shreya Singhal rulings emphasize dignity, autonomy, privacy, and 

responsible intermediary conduct in constitutional democracies. These notions may influence 

mental health rules for digitally enhanced beauty aspirations. According to Google Spain and 
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Meta Platforms, people have sovereignty over digital identity and personal data, while 

Carpenter emphasizes the need to preserve sensitive technological information in a digitized 

society. 

As facial recognition and augmented reality grow more common on social media, legal systems 

will have to adjust to their complicated psychological effects. Overuse of beauty filters can 

lead to body dissatisfaction, low self-esteem, anxiety, and unrealistic beauty standards. Thus, 

future regulation should include data protection, algorithmic transparency, mental health 

precautions, and consumer protection to guarantee that technology innovation respects human 

dignity rather than oppressive beauty standards. 

Thus, these legal precedents underpin the administration of digital enhancing technologies, 

body image satisfaction, and lived experience in the digital age. 

Case Study (Johnson & Lee, 2022): Emily, age 23.  

When Sara attended a media literacy class on social media filters and body image, she was in 

high school and routinely felt compelled to use filters on photos she posted online in order to 

avoid criticism about her appearance. After learning in the programmed about how filters 

influence body esteem and self-perceptions, she began feeling more comfortable revealing her 

authentic self in selfies and encouraged many of her friends to do the same, noting: ‘The 

programmed showed me that filters [led to] false expectations [and now] I feel more confident 

about being myself.’  

These examples show how social media filters may become a lifestyle and emphasize the 

importance of prevention and education to promote good body image and critical media 

literacy.  

These positive and negative findings show that social media filters have mixed effects on body 

image satisfaction and suggest that more research is needed to understand the processes and 

discover modifiers. Different study methods and contextual elements might help us grasp this 

complex issue and its mixed outcomes.  

We know what? Filters greatly affect attractiveness and self-esteem. Filters affect social 

comparisons. The present research demonstrates that filters promote unrealistic beauty 

standards, which distorts people's perspectives of reality and causes bad emotional experiences. 

Filters can reinforce these tendencies by normalizing unusual beauty standards. Understanding 

how filters alter patterns is essential to improving body image dissatisfaction in the digital age.  
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CONCLUSION  

Evidence from the studies included and presented here strongly suggests that filters 

significantly impact people's perceptions of their own attractiveness and value. Many 

individuals, particularly the most vulnerable among us, feel pressured to conform to 

excessively altered beauty standards made acceptable by the widespread use of filters on 

platforms like Instagram, Snapchat, and TikTok. The digital fabrication of beauty standards 

has a double-edged effect: it normalizes the act, which in turn affects people's views of beauty, 

and it fosters a comparison culture where individuals are always measuring themselves against 

impossible standards. 

By urging individuals to unfavorably compare their own selves to the changed versions of 

themselves on social media, this defensive posture perpetuates false social knowledge. The use 

of filters in media not only promotes unrealistic ideals of beauty but also encourages people to 

constantly compare themselves to others and develop low self-esteem as a result. Negative self-

evaluation and depression are outcomes of spending too much time staring at social media 

photos, according to studies. Why? Jealousy is unleashed when people see internet material of 

other people having a great time when they are not. Still, there's more to the way filtered 

photographs might make us feel envious of other people's looks. They exaggerate the idealized 

version of reality that they present. Pictures of other people's hair or skin tone might make 

people feel bad about themselves, especially when they compare themselves to such images. 

As a result, filters promote unhealthy notions of jealousy and maladaptive social comparison. 

It appears that filters significantly impact people's feelings toward their bodies, regardless of 

the reasons or mental processes that may account for the correlation between filters on social 

media and body image satisfaction. This necessitates more investigation and subsequent action 

about the subject. Taking contextual elements into account and employing a range of tactics or 

approaches might help future study develop a more comprehensive picture of this topic.  

Finally, knowing that filters may increase social comparison, we should be more cautious of 

social media photos. Being media adept and immune to filter-induced sadness helps promote 

good body image online. 

REFERENCES 

• Perloff, R. M. (2014, May 29). Social Media Effects on Young Women’s Body Image 

Concerns: Theoretical Perspectives and an Agenda for Research. Sex Roles, 71(11–12), 

363–377. https://doi.org/10.1007/s11199-014-0384-6 

• Faddoul, J., Diedrichs, P. C., Vartanian, L. R., & Halliwell, E. (2015, March). Social 

comparisons on social media: The impact of Facebook on young women’s body image 

concerns and mood. Body Image, 13, 38–45.  

https://doi.org/10.1016/j.bodyim.2014.12.002 



 
Volume 46, July 2026  ISSN 2581-5504 

 

www.penacclaims.com  Page 17 

 

• Holland, G., & Tiggemann, M. (2016, June). A systematic review of the impact of the 

use of social networking sites on body image and disordered eating outcomes. Body 

Image, 17, 100–110. https://doi.org/10.1016/j.bodyim.2016.02.008 

• Tiggemann, M., & Slater, A. (2013, May 25). Net Girls: The Internet, Facebook, and 

body image concern in adolescent girls. International Journal of Eating Disorders, 

46(6), 630–633. https://doi.org/10.1002/eat.22141 

• Cohen, R., Newton-John, T., & Slater, A. (2017, December). The relationship between 

Facebook and Instagram appearance-focused activities and body image concerns in 

young women. Body Image, 23, 183–187. 

https://doi.org/10.1016/j.bodyim.2017.10.002 

• Faddoul, J., Diedrichs, P. C., Vartanian, L. R., & Halliwell, E. (2015, March). Social 

comparisons on social media: The impact of Facebook on young women’s body image 

concerns and mood. Body Image, 13, 38–45.  

https://doi.org/10.1016/j.bodyim.2014.12.002 

• Richardson, S. M., & Paxton, S. J. (2009, April 6). An evaluation of a body image 

intervention based on risk factors for body dissatisfaction: A controlled study with 

adolescent girls. International Journal of Eating Disorders, 43(2), 112–122. 

https://doi.org/10.1002/eat.20682 

• Slater, A., & Tiggemann, M. (2014, October 14). Media Exposure, Extracurricular 

Activities, and Appearance-Related Comments as Predictors of Female Adolescents’ 

Self-Objectification. Psychology of Women Quarterly, 39(3), 375–389. 

https://doi.org/10.1177/0361684314554606 

• Barone‐Cone, A. M., & Cass, K. M. (2007, May 24). What does viewing a pro‐anorexia 

website do? an experimental examination of website exposure and moderating effects. 

International Journal of Eating Disorders, 40(6), 537–548.  

https://doi.org/10.1002/eat.20396 

• Diedrichs, P. C., Lee, C., & Kelly, M. (2011, June). Seeing the beauty in everyday 

people: A qualitative study of young Australians’ opinions on body image, the mass 

media and models. Body Image, 8(3), 259–266.  

https://doi.org/10.1016/j.bodyim.2011.03.003 

• Grosz, L. M., Levine, M. P., & Murnen, S. K. (2001, December 26). The effect of 

experimental presentation of thin media images on body satisfaction: A meta‐analytic 

review. International Journal of Eating Disorders, 31(1), 1–16.  

https://doi.org/10.1002/eat.10005 

• Yager, Z., Diedrichs, P. C., Ricciardelli, L. A., & Halliwell, E. (2013, June). What 

works in secondary schools? A systematic review of classroom-based body image 

programs. Body Image, 10(3), 271–281. https://doi.org/10.1016/j.bodyim.2013.04.001 

• Kruzan, K. P., & Won, A. S. (2019, February 26). Embodied well-being through two 

media technologies: Virtual reality and social media. New Media & Society, 21(8), 

1734–1749. https://doi.org/10.1177/1461444819829873 



 
Volume 46, July 2026  ISSN 2581-5504 

 

www.penacclaims.com  Page 18 

 

• Fried, O. (2020, March 1). Editing Self-Image – Communications of the ACM. 

https://cacm.acm.org/research/editing-self-image/ 

• Lewallen, J., & Behm-Morawitz, E. (2016, January 1). Pinterest or Interest? Social 

Comparison and Body Image on Social Media. Social media + Society, 2(1), 

205630511664055. https://doi.org/10.1177/2056305116640559 

• Tiggemann, M., & Anderberg, I. (2019, November 16). Social media is not real: The 

effect of ‘Instagram vs reality’ images on women’s social comparison and body image. 

New Media & Society, 22(12), 2183–2199. https://doi.org/10.1177/1461444819888720 

• Kumar, H., & Agarwal, M. N. (2023, September 25). Filtering the reality: Exploring 

the dark and bright sides of augmented reality–based filters on social media. Australian 

Journal of Management. https://doi.org/10.1177/03128962231199356 

• Eshete, J. (n.d.). “REAL ME VERSUS SOCIAL MEDIA ME:” FILTERS, SNAPCHAT 

DYSMORPHIA, AND BEAUTY PERCEPTIONS AMONG YOUNG WOMEN. CSUSB 

Scholar Works. https://scholarworks.lib.csusb.edu/etd/1101/ 

• Laurence, C., & Cambre, C. (2020, October). “Do I Look Like My Selfie?”: Filters and 

the Digital-Forensic Gaze. Social Media + Society, 6(4), 205630512095518. 

https://doi.org/10.1177/2056305120955182 

• Isakowitsch, C. (2023, January 1). How Augmented Reality Beauty Filters Can Affect 

Self-perception. Communications in Computer and Information Science. 

https://doi.org/10.1007/978-3-031-26438-2_19 

Judicial Pronouncements 

• Justice K.S. Puttaswamy (Retd.) & Anr. v. Union of India & Ors., (2017) 10 SCC 1. 

• Shreya Singhal v. Union of India, (2015) 5 SCC 1 (Supreme Court of India). 

• Google Spain SL, Google Inc. v. Agencia Española de Protección de Datos (AEPD) & 

Mario Costeja González, Case C-131/12, EU:C:2014:317. 

• Carpenter v. United States, 585 U.S. 296 (2018. 

• Meta Platforms Inc. (formerly Facebook Inc.) & Others v. Bundeskartellamt, Case C-

252/21, EU:C:2023:537. 


